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Let’s help you grow! Why BrighterMonday
Niche O () Huge Database / Wide reach at
Traffic affordable costs
. N
'“I > Knowledge of local market

Multi-platform strength

Trusted platform by over 1M
impressions across all channels

Experienced digital marketing team C)




Talent Attraction Through
Digital Recruitment
Campaigns




Typical Campaign Objectives * brightermonday

Employer Branding

Quality Candidate Applications
Talent Database Pipelining
Lead Generation for Services




Attracting the right audience

Top funnel
Awareness & Visibility
id funnel User Education, brand
positioning, Credibility
Campaigns
Bottom
funnel

* brightermonday

Uganda

Website Banners
Email Banners
Landing Page

Email Newsletters
Social Media Posts
Blog Posts

Office Tours
Webinars
Sustainability Report Downloads

Newsletters, Paid campaigns (Retargeting
campaigns)

Paid Digital Campaigns (Social Media
Influencers, Blogs Coverage, Mainstream
Media)




Organic Channels




Employer Pages
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Ad Type
Employer Pages

Objective
User Education
Lead Capture

Placement
BrighterMonday Website

How does it work?

This is a website page developed specifically for employer branding and
talent pipeline building. BrighterMonday develops the page in
consultation with the client and customises it as per the client's
requirements.

Why is it ideal for you?

- ldeal for advertisements a Brand's job and building talent pipeline
- Great for showcasing a company's culture

- Great for publicity/ latest news and developments

rmonday Job Seekers v Career v Employers v Help Center v Login | signup [EECESYN]
Uganda'

I©) Prudential Assurance Uganda LTD

Industry Type Employees

Banking, Finance & Insurance Direct Employer 201-500

About Prudential Assurance Uganda LTD

Our roots can easily be traced back to 30th May 1848 at Hatton Garden, in the British city of London. We have since that day, stayed true to our purpose of
providing financial security to generations in Britain at first and all over the world today.

We have held certain values at the heart of our operations over the years. The virtues of integrity and prudence are at our finger tips.

We have consistently kept the promises we have made to the millions of customers that trust us to help them provide financial security to their families. We have
covered millions of valid claims over the period of our continued existence, most notable among all these was the sinking of the Titanic on 4th April 1912 that
resuited in the loss of 1,500 lives. We had, by June 1912, paid £14,239 in claims to 324 lives.

We pride ourselves in the prompt payment of claim to enable immediate help in the face of emergency and this is central in our customer service principles

Even though we started to scale down our operations in Africa due to political and regulatory change in the countries in which we were operating, we returned

Our platform sessions: 120k monthly sessions
Page development time : 1 week

View Employer Pages


https://www.brightermonday.co.ug/companies

Campaign Landing Pages monday

Uganda

Definition
Landing Page
Lato Graduate

Trainee Program Objectives
User Education

Lead capture

@® [

Placement
BrighterMonday Website

<©

How does it work?

This is a website page that the target audience is redirected to and has a
form for collecting leads. BrighterMonday creates the landing page
dedicated to your brand and hosts it on the BrighterMonday Website.
Your target audience is mobilised to the landing page where they are
educated more about your campaign and leads collected

&

............................................................................ @ Why is it ideal for you?

: : - |dea for user education since all info is one place

- Provides the a central platform for leads collection

- Brings in an element of brand credibility since it is hosted on BM site

Development cost : Ugx. 5 million (one-off cost)
Domain & hosting: Ugx. 150,000 per month*



https://www.brightermonday.co.ug/job-seeker/pearl-dairy-graduate-program

Banner Ads * rightermonday

Efg@ Ad Type
9 Banner Ads 7 % ~\
2 Job Seekers v Career v Employers v Help Center v Log In Sign Up
Objective Priontarmongey
@ Brand V|5|b|||ty FindaJob | AllJobFunctions v  Alllndusties v Alllocations v All Experience Lev v w
o Q search
@ Placement o
BrighterMonday Website Job Function
Industry
. Featured Jobs
@ How does it work? Location
These are advertisement banners Of various sizes WhiCh are Search Engine Optimization (SEO) Specialist: Open Till Thursday, August 31,
2023 Work Type
strategically placed on different locations of our website. Sharks Web Serices Limied
. . Experience Level
BrighterMonday uploads your banners/ ad creatives on your Naitbi FulTime KSh Confdentil
choice Advertising banner slots which are on the BrighterMonday o ncten areng & Cemmuricatons Order®y
Website. Once clicked, a user will be redirected to your preferred monnae O Latest
landing page — : . O Feaured
MacBook Air
(@  Whyis this ideal for you e

- Has a very wide reach,

- Great for visibility and top of mind awareness

- The most affordable in terms of reach s :
: Our platform Sessions: 120k monthly sessions :

Banner ads impressions : 50,000 -250,000 views per month based on
location of the banners ad




Customised Blog Posts

An Insight Into
Our Product Price
Our Prices = Changes for

are going u
ot X 202

s

o=

Webinar Recap~ Job Matching Unlock your Dream Job
Rethinking Performance  Reinvented: Quickly Find ~ with Improved Job
Management Qualified Candidates! Matching Algorithms!

Our platform sessions : 120k monthly sessions
Avg. blog posts impressions: 12,000 per month

Uganda

Ad Type
Blog post

Placement
BrighterMonday Website

How does it work?

This is literal content that allows for client’s brand placement,
mostly with emphasis on giving more details around the client
campaigns. Depending on client’s preference, BrighterMonday or
the client comes up with content that is to be uploaded. The client
will provide the content angle.

Why is it ideal for you?

- ldeal for user education since a lot of content can be packed in a
post.

- Has the benefit of appearing on Google Search, making it much
easier for the content to be found organically in future.




Social Media Posts

~  Ad Type
5 Social Media Post

@ Placement

LinkedIn, Facebook & Twitter

@ How does it work?
This is a normal social media post on BrighterMonday social media pages,
curated to the client’s liking. The prime slot is a pinned post, basically meaning
that the post remain static even when the user scrolls down.

BrighterMonday comes up with the copy or the client comes up with the copy to
be posted. The Content calendar is then agreed upon before posting.

Formats vary from static posts to videos

@ Why is this ideal for you?
- Has the ability for user engagement unlike other platforms.
- ldeal for user education since a lot of content can be packed in a post.
- Very expressive since you can post different content types e.g. videos etc.

Uganda

.inked @ Join now Sign in

Q_ BrighterMonday Uganda in Worldwide

o

Job matching, Reinvented!
closer to the perfect match

3righterMonday Uganda

{uman Resources Services

Jganda's # 1 job site connecting employers with
|ualified job seekers.

: Fonow :

% View all 20 employees

About us
BrighterMonday was established in 2014 and

loin to see who you already know at BrighterMonday
Jganda



Email Ads
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Uganda’
e | spsermongen
} Lato Graduate
| Trainee Program
HiThere,

Arey ager to dive pportunities and kickstart your
career? The Lato Graduate Trainee Program might be the perfect launchpad for you!

Lto strongly bebeves you with
il inthe industry. T designed to offer you

Hands-On Experience: Youll work on real projects from day one,
and skills that will set you apart.

Mentorship: Experienced mentors wil guide you, offering insights, advice, and support to hel
You grow both personally and professionaly.

areer 3 10 secure per within
our organization upon program completion.

tion: Join a company that values fresh perspectives, innovation, and creativity. Your
idezs wil be heard and appreciate

Riaarhy tn ambark n this svritinn inumex? Hars's heu tn 3neh-

Email subscribers : Seekers - 250,000+
Employers - 13,000+

©

Uganda

Ad Type
Email

Placements
Email

Objective

User education
Lead generation
Database building

How does it work?

BrighterMonday creates a compelling email template with exemplary
visuals and great AD copy and content as per client’s preference e.g. for
purposes of user education or lead collection through a lead gen form,
which is sent to BrighterMonday user database.

Why is this ideal for you

- Personalised content

- Great for user education

- Ideal channel in terms lead collection
- Most ideal for database creation




Webinars

& @ O
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Ad Type
Webinar

Placements
Webinar channels

Objectives
Collections

How does it work?

A webinar is an online version of a seminar or any other interactive
session online discussion. BrighterMonday uses its online mobilisation
prowess to bring together a target audience that has high chances of
converting for the clients product/ service.

Why is this ideal for you?

- Works very well with a captive audience
- Allows for a great deal of interaction

- Allows for product demos

- Collects warm leads

5 b{ﬂqh‘“ ~rmonday

Uganda

Federation of g
Uganda Employers 2 bﬂq’i‘-ﬁf%
F

8 The Voice of Employers

HR UNPLUGGED: EMPLOYER WEBINAR SERIES
Job Market Outlook: Trends
& Shifts to Anticipate in 2024 & Beyond

Guest Speakers

“»

Ritah Mutesi Kabayiza Paul Rumanda Rugambwa Pius Ngoga
Executive Director Head Human Resources Head of Sales & Partnerships
Willis Towers Watson Infectious Diseases Institute (IDI) Brightermonday Uganda

m Tuesday, 28 November 2023 wm Webinar ID: 868 2197 6357
10:30 AM - 11:30 AM (EAT) o P4ele]jil Passcode: 664836

Reach - Depends on budget
Cost - Flexible



Paid Channels




Paid Channels - Intro monday

Uganda

Definition

Paid Channels are channels that BrighterMonday has to pay a fee
for wider reach e.g. Sponsored Posts on Social Media as well as
Display Banner Ads on other key/ target websites e.g. The
Standard, The Star, Nation Media etc.

# > Resource Centre

An Insight Into
Our Product Price

mopse

Our Prices
are going up

and so willyour experience.

Changes for .
How does it work?

BrighterMonday team manages the placement of ads on other
websites as well as the sponsoring the ads on Social for a much
wider reach.

Why is it ideal for you?
- This is great for clients who need a much wider reach outside of
BrighterMonday’s organic reach.

Job Matching Unlock your Dream Job
Ice Reinvented: Quickly Find with Improved Job
Qualified Candidates! Matching Algorithms!

Lato Graduate
Trainee Program

- Unlocks more features such as deeper analytics and better
targeting.

snnoqy

o - Allows client to leverage on BrighterMonday’s digital team
expertise and partnership network on the above e.g. Google

team Partnership and Account Management.

159 sem Aepuops@iyBug

Moy Apeaife nok ow 995 o1 uio(

soakordu oz e woin S

epuebn AepuopPIYBLE

Fepuopiianu




Google Ads - Search Campaigns

o
@
9
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Ad Type
Google Search

Objective
Job Application

Placement
Google Search Result Page

How does it work?

BrighterMonday bids for paid space on the Google
search result page behalf of the client so that the
clients’ adverts appears on the first page of Google
whenever a prospect does a search related to the
client’s campaign goals.

Why is it ideal for you?
- It attracts the hottest leads, people who are
actively searching.

Q_ brighterMonday uganda

QsEARcH @ CWAT  MAGES  VIDEOS

About 159,000 resuits

| BrighterMonday
B bps:mmmbrightemondaycoug - Relted deskclisa:

anda | BrighterMond...
f

or your organisationt Learn More

Q. brighter monday log in

brighter monday sign in account
Job Seekers

Thousands of top employers in Uganda use BrighterMonday, . ErigKtemiondsy tous I igenda 2022

Job Vacancies brighter monday jobs 2022 uganda
niebbe 2 Jinja 6 Kampala 217 Rest of Ugands 213 Outside U
Job Search Advice

UNICAF University and Brightermonday Uganda Hor

www brighter monday com uganda

brightermonday jobs in uganda 2023
Career

brightermonday jobs in uganda today
2022 Jobs Search Trends in Uganda Revealed- Free Downloa.

Life at Work brighter monday uganda contacts

Join our newsletter and get the latest job lstings and career in.

Job Market News

Get the latest news on job s cruitment events, and job
Search results from brightermonday.co.ug

g BrighterMonday

Reach - Depends on budget
Cost - Flexible

Amold R

:®

U

ganda



Google Ads - Display Campaigns monday

YOUR AD HERE

Stocks are getting crushed Recommended For You

% =

YOURAD
HERE

Videos You May Like

Reach - Depends on budget
. Cost - Flexible

6]

&

Ad Type
Google Display

Objective

Increase Website Traffic
Brand Visibility

App promotion

Placement
Google Search Site & Partner sites

How does it work?

Typically image-based and are shown on web pages within the Google Display
Network. We can target certain contextual sites based on your preferred
audience.

Why is it ideal for you?
- Relatively affordable

- You control who sees it
- Has the widest reach




LinkedIn Paid Ads monday

Uganda

712 Ad Type
2 LinkedIn Paid Ads

@ Objective

Top of mind awareness
Lead generation

Job matching, Reinvented!

ou closer to the perfect match

@ How does it work?
BrighterMonday executes paid ad campaign on its LinkedIn Ad
accounts on behalf of the client. The various formats include:
- BOOSted POStS other connections follow this page
- Promotional Ads (Videos, Carousel, Post etc) — s . GO

- Lead gen ads (forms)
Job matching, Reinvented!
ou closer to the perfect match

- Inmail - Straight to people’s LinkedIn’s Inbox
Br| hterMondayU anda

BrighterMonday Uganda
Uganda's # 1 job site connecting employers with qualified job seekers.

Human Resources Services - Kampala - 16K followers - 11-50 employees

mpany  About  Posts Jobs  People

Why is this ideal for you
- Target specific and personalized

- Wider reach 4
- Helpful analytics Pt il o ]
- ldeal for lead generation Home oy oot s e e 102 i 8

a
03095 Gof oy .




Facebook Paid Ads

facebook

Connecting qualified professionals
to their dream jobs and employers
to the best talent.

BrighterMonday |

\ 33K lkes 319K folowers
facebook
BrighterMonday BrighterMonday Kenya
o) [ B
Connect with BrighterMonday
.
‘ on s
o) Like © Comment =
Zi
e BrighterMonday B
69-@ 8
| 3 Dive into the world of finance with the WorldQuant BRAIN 5
| Challenge! @

Elevate your career, build alphas, and open doors to global
opportuniies
| | @epartofthe communiy and step nto the role of 2

O

Uganda

Ad Type
Facebook Paid Ads

Objective
Top of mind awareness
Lead generation

How does it work?

BrighterMonday executes paid ad campaign on its Facebook Ad
accounts on behalf of the client. The various formats include:

- Boosted Posts

- Promotional Ads (Videos, Carousel, Post etc)

- Lead gen ads (forms)

Why is this ideal for you

- Target specific and personalisable
- Wider reach

- Helpful analytics

- ldeal for lead generation




ry in Numbers

:

Email Web Advertising Social Media Ads Web & Mobile Display
260K Email 120k sessions per 110K Followers on Social Over 600k banner ad
subscribers month Media views per month

Sponsored Blogs

5K readers per month




Percentage

Users by Age & Gender

40
30
20

10

0
18-24 25-34 3544 45-54 55-64

Age

65+

O Male

Uganda

@® remale



Happy Client - ZEBS

Client
Zebs

Goal
- BrighterMonday hosted a Linkedin Live event for Zurich Elite
Business School (ZEBS). BrighterMonday advertised the Event to

attract applications from seekers with (10 - 30) work experience.

- Get 100 attendees to the live event & generate 70 leads.

Objective
- Lead generation
- Awareness creation

Target audience
- Jobseekers with 10-30 years of experience

Channels

- Organic Social Media
- Organic Linkedin posts
- Paid Linkedin posts

Time frame
- Weeks

Results
- 123 live attendees
- 213 leads

monday

Uganda

Secure your spot as a Co-Founder & P

ZEBS Angel In

global business Leader E
with a World-Class MBA

From Zurich Elite Business School

DATE TIME VENUE
Dec 72022 | 11.00AM | LinkedIn BrighterMonday Kenya
REGISTER HERE

ugee Settlement

“Limited slots (10) available for partial scholarship - up to 0% off the tuition fees!

Jpbberman | s

Zurich Elite Busin

Premium ONLINE MBA
+ 90% discounted
tuition fee.

Secure your spot!




Happy Client - Lato Milk/Pearl Dairy

Client
Lato Milk

Goal

- To attract applicants for the 2023 Graduate Trainee Program for the Engineering,
Quality, Apiculture, IT, HR, Legal, Sales, Finance, Supply Chain, and Strategy roles

available at Lato Milk

Objective
- Lead generation
- Awareness creation

Target audience
- 21 - 25 yrs old jobseekers with a bachelor's degree with a minimum of

second-class honors or its equivalent and graduated between 2021 & 2023.

Channels

- Email Commercial Shots

- Organic & Paid Social posts

- Dedicated Campaign Landing Page

Time frame
- 3 Weeks

Results

- 2,206 leads / applications

- 2,206 assessments issued for shortlisting process on behalf of client
- 338 shortlisted candidates on behalf of client

Uganda

Lato

Graduate Trainee
Program 2023

Are you a recent graduate, aged 21-25, hungry for a chance
to thrive? Join us at Lato and unleash your potential!

0 Requirements:

- Bachelor's degree with a minimum of second-class
Honors or its equivalent.

- Graduated between 2021 & 2023.

0 Explore Your Path in:

IT, HR, Sales, Legal, Finance, Supply Chain, Strategy,
Engineering, Quality, or Dairy Technology.

Deadline: Friday 22 September 2023

MiLk | orontermonday
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Rate Card 2023/24

Campaign Channels & Rates

Digital campaign on organic /owned channels

Employer Campaign Banner Ads Custom Blogs Social Media Email campaign Webinars WhatsApp campaign
Pages Landing Page Posts

Ugx. 500,000 Ugx. 6,800,000 *Refer to appendix Ugx. 450,000 Ugx. 250,000 per *Refer to Ugx. 1,400,000 Ugx. 200 per

per employer (min. cost) for pricing per blog post post per channel appendix for per webinar WhatsApp message
page / pricing (min. 2,500 contacts)

Pinned post:
Ugx. 300,000 per

pinned post
(select channels only)

Digital campaign on paid channels

SMS campaign

Search Ad Campaign

Display Ad Campaign

Paid Social Media Campaign

Dependant on client budget & campaign

objectives*

Dependant on client budget & campaign
objectives*

Dependant on client budget & campaign
objectives*

Dependant on client budget & campaign

objectives*

Event & activation campaigns

Base rate: Ugx. 3,450,000 (VAT exclusive). Final rate depends on event / activation scope.
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Explore and discover
the right job for you!

Find the right job vacancies in Kenya

e — e—— - [

Companies currently hiring in Kenya

= - i as -

Two Leaderboard Banners
(Homepage)

HOMEPAGE BANNER COSTS (Desktop) * brightermonday

Uganda

Top Banner Ugx. 800,000 per
(728x90px) Month

728 x 90 BANNER
Bottom Banner Ugx. 400,000 per
(728x90px) Month

3¢ There are two banner slots available on the

homepage.



HOMEPAGE BANNER COSTS (Mobile)

Uganda

Find the right job vacancies

s ) Top Mobile Ugx. 1,400,000
Rectangle per Month per slot
(320x50px)
[
Companies curenty hirng Bottom Mobile Ugx. 400,000
Rectangle per Month per slot
320x50
Rectangle Banners 520 x 50 BANNER ( —
(Mobile)

¢ There are two banner slots available on the mobile

homepage.

Searching for the right
talent?



SEARCH PAGE BANNER COSTS
(DeSktOp) Ugandal

Top Package Ugx. 800,000

(728><90p><) per Month
St Mid - Search Ugx. 750,000
Results per Month
(728x90px)
728 x 90 BANNER o e Vel Sd | Ugx. 400,000

Rectangle per Month
(300x250px)

300 X 250 Medium Square
y: BANNER Banner

Mid Banner

MaS L S e



SEARCH PAGE BANNER COSTS (Mobile) .-»‘j.g.{-""l"'"i?-. n

Uganda

Jobs In Kenya

Featured Jobs

Mobile Ugx. 1,600,000

Rectangle per Month
(320x50px)

Rectangle Banners
(Mobile)

320 x 50 BANNER
& There is one banner slot available on the mobile

search page.
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Log in to apply now

Dentist

LISTINGS PAGE (Desktop)

300 X 250
BANNER

Uganda

Medium Ugx. 400,000

Rectangle per Month
(300x250px)

S There is one banner slot available on the desktop

listing page.

Medium Square
Banner



Rectangle Banners
(Mobile)

LISTINGS PAGE (Mobile) e

Uganda

Mobile Ugx. 400,000

Rectangle per Month
(320x50px)

% There is one banner slot available on the mobile

listing page.

320 x 50 BANNER



DEDICATED EMAIL BLAST COSTS monday

Uganda

e

Hello Michael,
Are you looking to advance your career to the next level or gain international experience or U -I o 8 o o o o
both? If the answer is yes and the prospect of an interational Masters/MBA degree is g X. , )
appealing, then we have just the event for you. .

per Mail
Join us at the Southern Sun Mayfair Nairobi on 14th May from 4:30pm - 9pm to meet
ssome of the best international universities and business schools. There will also be various

panels & workshops to help you ace your application.

Are you better suited for a Masters or an MBA...

Dedicated
QS World Grad School Tour QS World MBA Tour

Communication
Bachelor degree Bachelor degrey
0- 3 years of work experience 3+ years of work expd
Want to specialize in a particluar Looking for a Full-Time/Rista:

field? Learning MBA?

Dedicated & customised email to our full database.

Maximum 2 per month.

Looking to be a master of your Want to be your bosses boSg or
career? your own boss?
Get ahead of your colleagues and Want to switch careers?
earn more $$$

Register Now Register Now




age

60

40

20

18-24 25-34 35-44

SESSIONS - BY AGE & GENDER

45-54

55-64

65+

@ Male

@ remale

Uganda



Users

0
0.

3000

2000

1000

Bachelors

Highschool

EDUCATION LEVEL

Diploma Certificate Masters

Education Level

Postgrad

""5:':I::{'r|'ql1t - monday
Uganda

Unspecified

PHD



@ Mobile

@ Desktops

@ Tablet

DEVICE USAGE

@® SmartTV

~ brightermonday

Uganda
Device Category | Session
Mobile 892K
Desktop 464K
Tablet 15k
Smart TV 0.2K

Explore and discover
the right job for you!




session

/ ;)(

40.00%

30.00%

20.00%

10.00%

0.00%

Seeker Signup Page

TOP CONSUMED CONTENT

Login Page  Job Seeker Profile Page Job Search Page

Page

Homepage

Uganda

Employer Signup Page



Uganda
[ ]
About: BrighterMonday Uganda
BrighterMonday Uganda was established in 2014 and has grown to Key Insights
become Uganda’s leading recruitment and HR services platform. We have
numerous candidates and employers, successfully using the platform to
o Employer Market Engagement

get access to the right opportunities. D
;A @ Since being established, BrighterMonday has

At BrighterMonday Uganda, we fully understand the Ugandan market and growln rapldly.h Itfgre\}:v lkf)yfover al;"OSt 1k new
in the first 2023 .
have developed a portfolio of relevant and value-adding products that employers in the first hatt o alone

make recruitment simple, quick and effective. We ensure that we find the

perfect match for our users. Popular Job Platform

AR BrighterMonday enjoys consistent platform
In 2022, the BrighterMonday platform registered more than 685k users A4 performance across its channels including email,
and recorded more than 2 million sessions with almost 7 million page website, social media & push notifications.

views / impressions.

In the same year, the platform was the third most popular destination for
Access to Market Insights

@E BrighterMonday’s database and insights have been
key in leveraging its resources to partner with

job searches in Uganda according to search data from Google with over
133k searches.

brands that seek to unlock new markets.



https://www.brightermonday.co.ug/

I il &*2 The African
Snapshot! %" Talent Company

Quick insights into our services . . .
We are a group of pan-African businesses working together
& parent company across Africa. to solve the talent gap in Africa with unique, home-grown

solutions.

We operate fully-fledged career development and

W\C] oGJo

| [ '—\ [—' ] recruitment solution companies in Ghana & Nigeria, under
—
DIGITAL the Jobberman brand, and in Kenya & Uganda, under the
RVERTEING. RECRUTMENT BrighterMonday brand.

Our Services

The African Talent Company is a trade grouping of ROAM’s
@)

Ru\ﬂ mg JOBS brands.
N Eﬂj

MANPOWER
OUTSOURCING

ROAM is a Joint Venture between Switzerland’s largest
PARTNERSHIPS international media company, Ringier, and SEEK, a global

leader in career marketplaces which is listed on the

Pan African Reach & Impact

SN Gy 11 EE =

Australian stock exchange.


https://www.tatcafrica.com/

aaaaa

Ll o
Thank You

P



:f.:"b "'th crmon dtll]
Uganda

If you would like to partner S Info@brightermonday.co.ug
Wlth us on our mISSIOﬂ, @ www.brightermonday.co.ug
YOU Can reach us at:

f Y in O

BrighterMonday Uganda

To contact our brands:

UGANDA KENYA GHANA NIGERIA
+256 200 412 700 +254 703 026 000 +233 (0) 542 904 650 +234 201 700 3855
Plot 25A Baskerville Ave, Kampala 6th Floor, West End Towers, along Apex Square, First floor No. 6 +234 708 064 0600
Waiyaki Way, Westlands, Nairobi. Motorway, Extension Dzorwulu, Elephant House, 15th Floor, 214 Broad

Accra Street, Marina, Lagos


http://www.brightermonday.co.ug

